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Appendix 3 to Complaints Handling Rules
DRAFT LETTER TO THE MEDIA AND AGENCIES

In connection with a resolution adopted by the Advertising Ethics Committee (Komisja Etyki Reklamy -
KER), adopted at a session held on , concerning (specify the advertisement), we are writing
to ask you to take appropriate measures in order to implement the recommendations of the self-

regulatory body of the advertising industry.

The key reason behind self-regulation in advertising is the belief that in this field the introduction of
some self-limitations for entities which conduct advertising business is far more advisable and helpful
than even most restrictive legal regulations. The attention paid to true compliance with ethical
principles, honesty and legality of advertisements can be translated into building a positive image of the
industry as such, as well as strengthening consumers’ confidence. It also creates favourable conditions
for dissemination of CSR principles. Solidarity in supporting self-regulations has a positive impact on the

development of fair competition among market actors at all stages of an advertising process.

Therefore, as a signatory of the Code of Advertising Ethics, (name of the medium) feels particularly
responsible for the compliance with and the promotion of ethical principles in the advertising industry.

In our day-to-day efforts we strive to eliminate any advertising messages which violate ethical standards.

We strongly believe that the implementation of the recommendations given by the Advertising Ethics
Committee will contribute to the pursuit of these goals, which the self-regulatory bodies of the

advertising industry work towards.
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